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ABSTRACT

The rural communities in Nigeria are bedeviled wath avalanche of challenges including infrastrueludeficit ranging
from poor road network, lack of potable drinkingtem poor sanitary conditions, poverty and diseadds these have
attracted the attention of global agencies suchasld Health Organizations (WHO), United Nation [@hrén Emergency
Fund (UNICEF), National Centre for Diseases ContfCDC) to initiate policies and programmes aimetl a
ameliorating the deplorable conditions. But unforditely, noble as these efforts and initiatives imayproper articulation
of such challenges remain a burden and unfulfilledving the rural dwellers to languish under thesalloping
conditions. Thus, communications becomes essentiatder to drive the development campaigns to ghessroots to
enhance participatory communications and mutualensnding and cooperation. Integrated model of womication
for social change was adopted as the theoreticalhan for the research. This is in line with intetgd multi-media
approach which is apt for the dissemination of ragss in the rural communities. The study was aesudesign and
relied essentially on interview and focus groupcdssion (FBDS) to elicit opinions, views and petiters being a
qualitative research method. The research was wtlién three senatorial districts, covering nine(3)cal Government
Area in Cross River State. A critical analysis @lested development campaign programmes revealat riost
development initiatives aimed at mobilizing theatucommunities have failed largely because of imappate use of
communications strategies — ignoring the traditibaad interpersonal means of communications evehowt giving a
thought to a multi-media integrated approach toalucommunity mobilization. Thus, the study recondadhe planting
of development campaigns on recognized existingmeorty leadership pattern taking into consideratithe socio-

cultural norms and political structure of the peepl
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INTRODUCTION

The rural communities are bedeviled by a plethdrehallenges ranging from health, education, psitiagriculture and
other Sundry challenges that require cogent attertiy government and other concerned developmeaicégs such as
World Health Organization (WHO), United Nations fdnén Emergency Fund (UNICEF), United Nation Depatent

Program (UNDO) National Centre for Disease contihtdCDC), etc. Important and imperative as theselehgés may be,
they remained hidden and unraveled if the desitihigon is not drawn to them. Thus, communicatlesomes essential
to drive the development campaigns that would hanaper focus to the issues at stake with a viewethucing the

incidence of ignorance and oblivion to the burdesétting the ruralities. Moemeka (2002, p.115) $eakdence to the

view when he avers that a development communicahar is working, within the existing socio-cultugadlitical system
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must gain the attention of the people and sees eonwation as the vehicle through which implementatof any
development programme is actualized. Hence, reali®timmunication campaign strategies must be depldg attract
government (development agents) to the issue,ddtesior extricate the issue and eventually strs¢egh how to find

solution to the problem at stake.

The essence of development campaigns and mobilisegural communities should encourage the ciszien
accept relevant information that would better tHets through appropriate interpersonal media basedocio-cultural
experience. These channels should include, toverssriraditional rulers, age-grades and other &ssmas such as youth
women group and other community based associatibuos; effective mobilisation campaigns should drgeted directly
at people who are desirous of development - famil@mmunity leaders, traditional rulers and otbegments of the

community.
PROBLEM STATEMENT/JUSTIFICATION:

The rural communities, especially in Nigeria arédegled with and avalanche of development issuescammunication
remains central both as a problem and solutionottimiately, most development campaigns in the moaimunities are

concentrated in the urban centres thereby excluti@gural communities from the campaigns.

It is equally disturbing that mobilization campasgplanners, government and other development ageats to
rely solely on the mass media, with little or ngael to interpersonal, and group media so as tmlthe campaigns to the
doorstep of the target audience (the ruralitesp @tgument has been that the exclusive use of mead&@ strategy has
been widely criticised by many development commaitidn experts on grounds that it is exclusivelyistli alienating and
urbanbased and excludes more than 70% of the popallace from having access to development messat@ant to
their development needs and aspirations. Unforéiypatievelopment campaign mobilisers are not waryhe fact that

interpersonal communication is more pertinent toegate attitudinal change in the citizenry in theat areas.

The question remains: would it be that, wrong arappropriate strategies have often been resporfsibfailure
of development campaign messages? Can more cogemnhunication strategies be deployed to attain agqioée

successful mobilization development campaigns? @ has more shall occupy the attention of this mretea

This research when accomplished would be of imméesefit to the rural communities, government atiteio
development partners in the Developing countriesoase of the impediments to development campaignddihave been
unraveled and eventually settled. It would alsosers a reference point to development agents mvide a road map to

concerned organizations and groups aspiring t@la@velopment to the grassroots.
OBJECTIVE(S) OF THE STUDY:
The purpose of this research was to achieve thawfinlg objectives:

* To ascertain the efficiency of selected developnoamipaigns, both past and current with a view terdgne

their success or otherwise in the rural communities
e Tofind out the reasons/factors responsible fdufaiof past development to campaigns in the rewadimunities.

» To sensitize and elicit commitment of the rural ters of the benefits of embracing development caigms.
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e To determine the rural audience preference in tafnstrategies in development campaigns.
e Torecommend most appropriate strategies in tted cammunities for sustainable development camzaign
LITERATURE REVIEW:

Many views have been expressed about appropriedtegies to be adopted in social mobilization paogmnes. It is
widely believed that the success or failure of infation campaigns for sustainable development cagnpalepends on

the strategies employed by change agents to ctthagstitudes and behaviours of the target audience

In order to give proper focus and establish a sfaichdation for the research, some key conceptd tede

understood.
Development

Development in human society in multi-facets andcoempasses both individual and collective levelstinGi
Rodney(1974) in his book, How Europe underdevelopdita, Opubor (1985, p.155) says at the individlevel,

development implies increased skill, and capagjtgater freedom, creativity, self discipline, resgbility and material
well-being. Dudley Sears the British economist lisoareported by Opubor as saying that developmevlves the
creation of opportunities for the realisation ofrfan potentials. This implies that development ghould include efforts
geared toward the reduction of poverty, unemploytndiseases and equality etc. Development conregsefforts
geared toward improvement in the well-being of pupulace in all ramifications Development effortosld aim at
effecting the fundamental change in the lives ffedént segments of the society so that it wouldehaeneficial impact on

the greatest majority of the people.
Sustainable Development

Shaw(2002, p.4) cited the Brunland commission (}287defining sustainable development as developthahmeets the
needs of the present without compromising the tglili future generations to meet their own neesisués of sustainable
development range from human environment and atbecerns such as health, education, politic, dessasgriculture

and other challenges confronting the human sothettycall for urgent attention.
Rural Communities

The term ‘rural’ connotes absence or near absehicelices of development - lack of essentials faf §uch as electricity,
good network, potable pipe borne water, illiterappyerty, prevalent of diseases. Other inducesuial communities
include, lack of opportunities for self actualizatj lack of self esteem and confidence. Moemek@@20.133) shares a

similar view when he avers that:

These segment suffer from most of the problems #ffgct rural communities - poverty, hunger,

illiteracy, death of social amenities, poor samitatdiseases, poor health and fatalism.

Above all, in the obvious fact that the ruralitfegl the naked impact of socio-economic deprivatiooontract

with their counterparts in the urban areas.
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Participatory Communication

This involves activities or a process of dialognd &teraction in which communities and other sketéers increase their
understanding of each other’s knowledge and pigsriatnd work to identify mutually acceptable appres and solutions

to identified problems.
Strategies for Sustainable Development Campaigns

To mobilise the rural communities for developmelgyelopment agents — information disseminatorsaayshts involved
in social mobilisation should understand and havéha@ough knowledge of the complex socio-economigljtical,
religious, educational and cultural environmentstte people to be mobilised. Also, necessary i$ titvanobilise for

development, the vast illiterate masses of thd areas, extensive change in knowledge and atstade needed.

In view of Kelmin (1961) cited by Opubor (1985, §7), certain guidelines are suggested that mayhmoged to

effect sustainable development campaigns as follows

* If you want immediate or short term change, creasituation in which people have no option in chkesjcand
ensure that they retain the new behaviours or ideesugh adequate threats of punishment, and aunsta

monitoring of their behaviour.

e If you want people to adopt a new idea or pradiicé to hold on to it for sometime, attempt to kie hew ideas
to the ideas or wishes of a respected public figureharismatic leader with whom people would likgdentify.
As long as this figure enjoys popularity the idedsch have received his blessing should remain [aopand

enjoy support.

» If you want people to retain new ideas or pracfarea long time, you should attempt to explain velgarly to
them the nature of the desired changes, its impicaits value to them and the society, and theeasity for

change. Make sure that they understand your exjitensaand they are willing to accept them.

He further avers that in order to achieve resitlshould be possible to employ these three apphemeseparately
or in combination in the pursuit of many social mha programmes. In this connection, Opubor (195%f the view that
collaboration rather than manipulation is the tesggiroach to social communication. He equated Késnthird approach,
attitude change through internalisation as beingsistent with collaborative communication which wecin situations
where initiatives are shared based on interpersandl inter-group trust. This approach is similar p@rticipatory
communication which requires prolonged contact wite people and willingness to understand and eweept, their
point of view. In the view of Opubor, to enablerthénternalise, it may be necessary to involve dinghess to let them

provide some leadership in defining the situatiorgnalysing their problems, and in providing pbkssolutions.

Sustainable development campaigns calls for a dpusdnt strategy that does not compromise the veelbar

future generations Christopher (2007).

Different strategies/approaches have been empltyyeffect development communication campaigns igeNa
and beyond. Eteng (1993, p. 34) reports that Czpdio expect in the field of rural development hgsntified four major
communication approaches to development generallyraral development specifically. He identifiedotwariants of

diffusionism — Roger — Shoemakers diffusionist aggh and Daniel Lerner diffusionist variant, theiabmarketing
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approach and educative/participatory or social trsztion approach.

Another approach to effective rural communicatiesacial mobilisation. This strategy is directlypoped to the
top-bottom, urban-rural, mass media diffusionisinoaunication model. It stresses strong horizontakrpersonal and
group channels of communication. It advocates the af oramedia as well as modern mass media-régl@yision,
schools, viewing centres, etc. for mass audienbe. sbcial mobilisation approach is aimed at winrtimg support of the

people (target audience) in order to facilitate malitinderstanding and patrticipation.

Speaking on the process of development communigabéunna (2002, p. 245) avers that mobilizatioatithe

centre of development communication. Specificatlg states that:

Mobilization for development is concerned with yally people together and motivating them to achieve
the goals that have been set in a developmentgbrojlis is mainly what development communicatisrall

about communicating with people to achieve devekum

She further explains that effective development mamication has to do with creating awareness andiging
knowledge about a development project as well aniwg the acceptance of the people whom the prigeneant for (the
target audience) in terms of getting them to aceeplt support the things being done in the developraigency to solve
their problems. She provided the basic requiremientthe change agent in development communicatiompaign project
and these include:

e  Start with pre-project research;

» Design relevant messages;

» Carry out an information campaign;

» Market the projects through advocacy;
» Elicit popular participation;

» Achieve attitude and behaviour change.

In a workshop in addressing exclusive breastfeedmdauchi State, ACADA model was employed as a
framework for communication intervention. The agnory ACADA was explained to mean, assessment, coration,
analysis, design and action.

Assessment

Refers critical evaluation of the situation on grduhat necessitated a change in the desired idinedthis is similar to
what Okunna (2009) calls pre-project baseline ce-goject data. This requires that before any dgpmknt or
programme is started, as much information as plessiiould be gathered about the target audiencéhaitdenvironment.
The target audience or host community comprisegp#uple for whom a development programme is bearged out,
their environment includes their cultural, religgpolitical and other characteristics. Assessreptre-project research is
also referred to as need assessment survey.
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Communication Analysis

Refers to problem analysis which, include apprdgrighannels to the employed. These include the mmestia and
interpersonal (indigenous media) such as group agwnnels discussions, seminars, workshops, agkgrcommunity
leaders, other face-to-face communication situatiom this vein, Okunna (2002, p. 295) emphasikedneed for the use

of appropriate channels or media of communicatikatordingly, for channel selection to be effective:

The change agent needs to know the strengths anéinesses of the various channels or media of

communication whether mass media, interpersonalanedsmall personal media.
Design

In the ACADA model is what Okunna (2003) referatdesigning and disseminating relevant messabesxlains that
communication for development demands that devedsprmessages should be designed in such a waynaak® them

relevant to the target audience, otherwise the agessare “empty” as far as that audience is conderflso, message
relevance can be enhanced if information is padkagea language which the audience fully understaRertinent in this
regard is information campaign which is concernétth wroviding relevant information aimed at cregtiawareness and
educating a target audience to make it knowledgealbbut a development issue or programme. It shmildbted that the
success of any information campaign is dependenthenknowledge of the target audience. This willedmine the

designing of appropriate messages and the selastismtable channels/media of communication.
The Plan of Action

In the ACADA model is equated with Okunna (2003tade and behaviour change perception. For atitut behaviour
change to endure the target audience must be s®iilio change any negative attitudes and behavibatsmight
constitute a barrier to positive change in therdesdirection. The target audience can only takenégcessary action and
comply in the desired direction if they are sufficily mobilised, which also depends on their comwit about the
development campaigns. The implication is that @igreent communication campaign should emphasisd¢hefits to

be attracted by the development project so agracatmaximum support from stakeholders.
Communication Media for Rural Community Mobilisatio n

In the early stage of development different commoation media operated in the rural communities each medium or
channel had its objectives to satisfy the needstsoparticular audience for information, entertagmh and culture.

Communication remains an essential ingredientdorigal.
Communication media can be classified into two droategories:
* Indigenous/interpersonal media
e Mass communication media, simply called the masdiane

Other communication media do not belong to the ceadm of the mass media or indigenous media, bctiy
the middle position. They are often called machiamgsisted interpersonal communication (medio coneation). This

category combines characteristics of both the prtesonal and mass communication. Dominick (1990L)pexplains that:
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In this setting one or more people are communigabiyn means of a mechanical device (or devices) with

one or more receivers... only).

The important characteristics of machine-assistedrpersonal communication is that it allows the

source and receiver to be separated by time arwd spa
Cassata and Asante (1976, p. 10) explains that:

Medio communication lies in the interface betweewwefto-face and mass communication. It is

distinguished by the use of technology, takes plamer special conditions, and involves identigapérticipants.

Unlike in mass communication, the message receimarsew in number and are known to the communicato
(source). Medio communication includes, motorizeanpaign made possible by the use of mechanicakdrntcal
devices attached to vehicles during personal prmmobf products or services, telephone, teletyparveillance

communication, microphone, teaching machines, etc.

It may be necessary to state that machine-assistesedio communication can be an aid to both irespnal
communication and mass communication and shoukhbeuraged when necessary during rural communityilisation

because it would fill the gap created by both ntassmunication and interpersonal communication.
Indigenous/Traditional/Interpersonal Communication Media

Traditional/indigenous/interpersonal or oramedia based on indigenous culture produced and consbgnatembers of

a group. Wilson (1997, p.60) contends that:

Oramedia is the concept which describes traditionahdigenous media of communication in Africa. It
is multi-channel communication system which is emgptl in most rural areas (villages, clans, towraxds) as

well as in rural-urban settings... this process $® aéferred to as traditional communication.

Ineji, (2019, p.40) explains that indigenous mesljatem is all all-embracing concept which incorpesathe
entire existence of the people. This is becausgémbus communication cannot be isolated from $aciaventions and
practices of the people. It includes, the peopéssory, religion, politics and cultural practicebthe people. Generally,

indigenous media are methods and means of comntigmiaghich have been used for centuries in ruraaar

It is possible to identify specific traditional mdigenous channels of communication that can lee ts mobilise

the rural communicates for sustainable developr@mpaigns:
Festivals

There are numerous festivals and ceremonies iAfitiean continent which can be easily harnessedHerdissemination
of development information. For instance, sociahgengs such as New Yam Festivals, marriagesabuagremonies,
child-naming ceremonies, victory parties, etc can dainfully employed to mobilize the ruralites fdevelopment
campaigns. Although the main function of such ceneies is to eat, drink, dance and make merry, sudasions are
conveniently used for the dissemination of a wiglege of information and ideas on several issudsatigacrucial for the

development and survival of the rural communitigse issues can be health, agriculture, politias, et
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Age-Grade

Age-grade is composed of people of the same agidiraAge-grades are veritable channels througlthvimobilisation
and dissemination of development related messagesanveyed. Also, critical and important infornoatiis passed
through age-grade members across to family menawet$ellow community members. The message may bamiehild

vaccines, sanitation, open defecation, agriculburelectoral matters, etc.
Traditional Rulers

Traditional rulers are regarded as the custodidrigaditions of the people and symbols of governtakeauthorities and
exercise enormous powers in the enforcement ofifatheir communities. As agents of government, thag assist to
mobilise people toward any development programnreactivities such as health (vaccinations) and reefment of

government policies and programmes. Traditionareuare highly respected and their decisions di@xfed by sanctions.
Town-Crier

The town-crier is variously called the village geman, the village announcer, the chief's messeonggralace liaison
officer. He is also regarded as the informatioriceff The town-crier is one of the most pervasivahe traditional
channels in African traditional settings. He oc@spa unique position and he is readily accessibtad village chief for

routine information diffusion.
Market Places

Market places constitute very important channelinfidrmation diffusion, social interactions and kaage. They serve
several purposes for the African rural communitiesnely, economic, social, politics, cultural, ediag etc. As news
centres, they attract a large number of peoplgitlic information on educational, political andltawal affairs, health

services such as vaccination of children and pusiightenment, voters registration, village megdietc.
Village Meeting

Village meetings constitute channels of instituibaommunication in Africa. It is essentially usedtraditional African
setting for mobilizing the community toward develegnt activities and other community concerns. Thedium offer
opportunity to discuss problems and remedy to pezdeproblems. All shades of opinion are usuallyresented in village
meetings because they are a congregation of thee estmmunity irrespective of age, gender, educali@nd socio-

political status.
Village Square

The village square in the African traditional sadtis a congregation centre where important megtamgl activities of the
rural communities are held to discuss importantdssthat affect the rural communities. It is bed@\that the ancestral
spirits of the community reside in the village sguand deliberations in the arena are guided byatteestral spirits,
hence, the need to solicit their cooperation dusngh meetings. People can meet, chat on a widg refhissues, and a
great deal of interaction and exchange occurs, infdmation is generated and solutions reachedh& dourse of
deliberations in the village square. Ineji (20195).
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Music

Music plays a key role in the traditional Africaetting and can be used to convey different mess&@geause its special
attraction and appeal, music can be used for p@rlightenment on development concerns such ashheajriculture,

politics, etc. it can be used to sensitise and hsebthe rural communities for development prograaam
Traditional Leaders

Typified by the Nigerian village communities of &yd Ekong (1988, p.41) identifies two broad categoof leaders in the rural
setting. These are traditional leaders whose Ishieposition are either based on or defined bytpaditions of the people and

the modern leaders - those whose leadership ptsii@ based on the present cosmopolitan or nditieireal values.

Traditional community leaders include local assteialeaders such as age-grade leaders, womenrsgaaeith
leaders etc. these groups are respected becaysarth@erceived as having expert power, coerciveep@and reward
power. Because they exert influence in the spiritenotional, social and health problems of thérerdommunity and
social control, they can be conveniently employedibbilize the rural communities for community diexyenent projects

and programmes.

Beside traditional leaders are modern leaders, wbomstitute another broad category of communigygléss for
facilitating community development programmes amdicees. Among modern leaders are chairmen andetam@es of
local government. Other sources of modern leadegsgavernment officials including councilors andlage school
teachers. The chairmen, secretaries and coun@lag a lot of influence on administrative mattaffecting the entire

local government area.

Politicians and retired elite, ex-governments ddfic who are more or less regarded as opinion teadave
personal characteristics, interpersonal contagarmisational influence. They may serve as linkdg@elocal community

with the larger society for rural development ppa

The corollary is that traditional and interpersonaans of communication can play very significasies in
mobilisation of the rural communities for communégvelopment. They have helped in mobilisationhaf villagers in
contributing their quota to the building of schqattinics, town halls, market projects and everh&alth, educational,

political, agricultural campaigns.
Integrated Multi-media Approach

The integrated multi-media approach as means eédimating and executing development programm#éseimural areas
should be seen as the best option. The integratedti-mmedia approach is the fusion of various media-
traditional/interpersonal media, the modern mass amachine-assisted interpersonal communication cdsevifor

mobilizing the rural communities for sustainable&lepment campaigns.

Traditional media is not just one system but inooape a network of complex communication channelsagous
levels. Lending credence to this view, Jefkins algboajah (1956 p.93) opine that planners of devakag campaigns
should think of integrated communications rathanthbout the use of specific media. What is paramisithat the target
audience must be located and reached wherevematleefpund-in market places, in village squaresgrésinment centres,

in schools or even in the workshop centers, invakand ceremonial places etc.
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METHODOLOGY

This research is a survey which lends itself taépth interview and focus group discussion (FGDEE choice of these
data gathering instruments was deemed necessahatirit would elicit opinions, views and perceptoof the people

concerning community development project in theare

The study covered the entire rural communitieshim ¢ighteen Local Governments Areas in Cross Ritate
with deliberate selection of the remote communitiext lack the basic indices of development suclestricity, potable
water, health facilities etc. However, for prop@verage and in-depth analysis of the subject matiee out of the

eighteen local government areas were selectedvestigation.

Three of the Local Government Areas were selectat Bach of the senatorial districts of the stedgjoja, Yala
and Bekwarra from the Northern Zone, Ikom, Boki &fakurr from the Central and Akpabuyo, Odukpani &make from
the Southern Senatorial zone). The choice of thesal Government Areas was based on the poor infictsiral facilities

and absence of social amenities.

The Focus Group Discussion were segmented intd &ahalle) and adult (female) and the youths (mixddie
essence was to allow free expression of views antoagarious segmented groups. Their experienctés cgmmunity
mobilisation toward rural development would be apéattention and focus. The researcher is notvimhls of the post

COVID-19 era. To this end, the COVID-19 protocaigéspect of social distancing were observed.

In-depth interview were reserved for prominent Evadn the community. This included, traditionders/village
heads, youth leaders and women leaders, churcarke&dso, opinion leaders who are knowledgeableraspgected in the

communities because of their elite status constittiie interviewees.

In order to cover the selected areas adequatalgareh assistants were trained to collect data franmicipants in
the focus group discussions. This exercise tokedaeeach in the selected Local Government Arehs. fEsearcher
moderated the Focus Group Discussion in a relgtigeided discussion on the subject matter undetystihe FGDs

comprised of ten (10) participants in each group.

Data from the FGD notes were transcribed under ¢isemelationships were examined and results integriato
a coherent explanation of the subject matter. teoto ease in the interpretation and analysihefdata collected from

the FGDs, the information was classified into catezs based on the objectives of the research.

RESULTS/FINDINGS

The main objective of this research was to mobifieerural communities for sustainable developncantpaigns in Cross
River State. The study unraveled impediments teeligyment campaigns in the rural communities in €R&er State,
thus paving way for a smooth and hitch-free campaighich had hitherto hindered development programamd policies

in the rural areas.

This study has successfully resolved the challeribas have militated against rural community maaition
towards development programmes in the rural aréaSross River State thus, this study has enhaneeticipatory
development as against one —way downward directfi@mposition of decision on the rural dwellersidtobvious that the

study has erased ignorance of the rural dwellavartds development programmes and policies.
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For effective coverage as the three Senatorialribist nine FGDs(Focus Group Discussions) were gotedl
three each in the three Senatorial Districts inthgathat every local government area located ftbenzone had one FRD
matting a total of nine. In order to ensure effextiepresentation of the various demographic groeg@sh of the groups
had a heterogeneous composition comprising malédeanales, young and old community leaders (youtimen, age

grades) etc. This was to ensure adequate représargéviews among the different segments of thenmunity.

Findings indicated that the presence of developroantpaigns on projects was well established ithallLocal
Government Areas selected for study in the stakes Position was overwhelming indicating that itsmabvious that
government and other development agents were ¢ensi drawing the attention of the people on theal areas to

development projects in the state.

It was however observed that there were dividechiopias to whether the campaign messages desigeasl w
appropriate and well received While majority ofph held that there was no deliberate effort enghrt of government
or development agent to present the messagesan atel appropriate manner for easy understandimgeohbers of the

community especially in terms of language. Thisitpms was maintained by this educated segmenteHBDs.

The implication was that most participants were gatisfied with the way and manner the messagege wer

disseminated which called for a change of strategy

Some of the development projects/programmes meaditoy participants includes the application of agtural
inputs such as fertilizers herbicides, manure agdlth related messages such as vaccines, COVIDpra®cols,
immunization, exclusive breastfeeding, antenata¢,caanitary talks such as campaign against opfatateon and the
need for at least the provision of pit toilets. politics, issues enumerated included voter redistia National
Identification Number Registration (NIN) re-validat of voter registration, National population eameration exercise,

etc.

Participants agreed that campaigns on some develuppnojects were in the offing. They included COWI 19

protocols, voter registration, national populatwe-enumeration exercise, etc

As to whether the messages or information concgrttie projects achieved their objectives, majoatythe
participants opined that they were not successfdlattributed the failure to inadequate researdhéntarget audience to
ascertain their profile in terms of culture, bdiednd prejudices. Other factors that were perceagdonstituting
bottlenecks to successful realization of the go&ldevelopment projects were attributed to poonpiiag by development
agents, centralized and one way downward diredtiomamunication pattern, poor knowledge of develeptragents in
communication skills (either in terms of wrong andppropriate language), over centralization of jgaigns on Urban

centres/and sometimes complete neglect of rurakare

Problems for research include, poor programme quneézation, poor planning misallocation of prdjec
resources and inappropriate the of communicatiomnigues.

Other challenges associated with development conuation are poor informed development agents ackl dd
consultation of development agents with the bemgfitommunities. All these bottlenecks tantamownpoor or their

participation in development projects.
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From the foregoing, further questions were askeelimt answers as to what would be done to motivthe
community to embrace or participate enthusiastidalldevelopment projects. Majority of the partaipis held’s the view
that the best approach was to device means andafaygdiciting unalloyed support and cooperatioonirthe beneficiary
community (the target of development projects).athieve this, participants canvassed the viewghrgter consultation
with members of the benefitting community was timsveer. They view align with development media tlyeathich

hinges that media should be used to help the govemhachieve the goals of development.

In other words the media should serve as partnér gavernment or development agents to accompishask

of development which is desirous of the Third Waxlations.

There was overwhelming negation to the questiontidrethe mass media or indigenous or interpersomalia
system should be solely employed to the dissemimatesages on development projects. They argueédbhtsystem has
its merits/strengths and weaknesses and that neystem is perfect. They further argued that eddcheomedia systems

will help strengthen the weaknesses of the othstiesy. This view corroborates the view of Ineji (2071) that:

The truth is that in one system is perfect. Eacthein serves as a support, supplement or compleiment
the other. For example while the mass media ares raffective you rapid dissemination of message large
number of pressuring the indigenous media can berbdeployed for enforcement of policies and paogmes

especially at the grassroots level.

Majority of participants opted for a combination e mass media with the indigenous and interpatsoreans of
communication as the solution to effective messdigeemination of development projects and prograsarmais view
aligns with Ineji (2019,p72) that:

It is obvious that a combination of the two systéntigenous or African media systems and the modern
mass media is the answer to effective informatissamination. Media mix or media interface therefaill help

solve some of the communication problems and inaaeqs identified with each of the communicatiostemns.
SUMMARY/CONCLUSION

A plethora of development challenges confront racahmunities in the study area and the situatiamompounded by the
inability of government and development agenciesipothe problems in the bud. Some of the challemgage from poor
research on the target audience, ignorance, inpppte communication strategies, lack of consutatwith the

communities to engender massive participation asigkgard for the socio-cultural norms and polifisatial structure in
the rural communities. A total over view of the stitig conditions will ameliorate the deplorableuation and attract

overall benefits for the teaming rural population.
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